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Mo ME

DILIGENT
PROACTIVE
CURIOUS
COLLABORATIVE
STYLISH




Feb 2025 — Prorent Social Media Coordinator, University of Oregon Health Scrvioes Eugeno, OR

» Dewagn posts thol ahgn with the orgnnivation’s branding and koy values, using inelusive lnnguoge,
aocoostible to sll readers
Virile copy that simplifics complex informotion ond dolu, researching physicol and mentul heolth
lopics
Monope and schodule content for Inngrum scecount witls 2,000+ followers
Altend weekly meetings with the socinl modia leam to pitch ideos ond disouss rends

Jun 2026 — Prevenl Account Supervisor, Allen Hall Public Relations Eugeno, OR

* Load o four-pemon loam, roviewing ossignmonl and delegoling wooekly o

* Lounched Inatngrmm pago for clivnl, penernting 113 followen and 3.3K views in 30 doys

* Excculed vulreach siralogy for dovumoniucy film scroening, ruising £3,000 und selling out un
BO-ouot
theolor

+ Scoured troditionnl medin coveroge in the univenity newspaper promoling chients minsioo ond
omganization

Saopl 2025 — Jon 2026 Account Exccutive, Allen Hall Public Reletions Eugene, OR

* Curate conlonl for the Oregon Fumily Mogaginge, developing pest for social medino to enhance brand
visibilily ond enpngomont
Follow o deliled content celendur, envunng tmely delivery of posts aligned with clical
Filmud postnership spothight with Food for Lane Counly, highlighting its mismon und allionce with
client valuen
Purticipole in lonm meelingy lo enhonee strolegics und propose new inilinlives for client projeots

Jul 2025 — Auy 2025 Public Relations Intern, Empovrer Sports Lisbon, Porlupal

* Pilched 10+ innovalive cumpoign ideos for inslitutional clicots, uligning strotegies with the
orgonivaiion's objectives ond longslerm goaly
Resonrched journoligts and influencora veross 13 internotionnl morkols, building media lists with
300+ contoels Lo supporl nrgeled modin vulreach
Developed o sinndordived pitch emaii tomplote for compony.wide journolist oulreach
Colloboraled wilh pariner compony 1o build o gobesive brand identity oo social medin, ensuring
plignment with wrgel oudienoe
Ediled ond tronaluled 5% press relomes, ensuring accuroey and clorily for inlernolionol oudienees




SKILLS GAINED

PR Intern

Sports communications
agency in Lisbon,
Portugal that advises
athletes, coaches, and
sports executives on
communications, PR,
and digital content

International Market
Research

Media Relations
Press releases
Media pitching
Press clippings



%QMAIL & [TCHES

Single Client Focus:

To:

Subject: PITCH: (Client Name) Available for Interview OR (3-4 word summary of story
idea)

From:

Hi (Journalist),
My name is (enter name), and | am the (title name) at Empower Sports, a global PR and
communications agency. | enjoyed your recent article in (outlet name) covering (relevant

topic.) — (add specifics about what was liked.) Based on your previous work, | thought
you might be interested in a story about our client, (client name).

(Add brief information about newsworthy story involving client/event and angle; 3-4
sentences maximum.)

If you're interested, | would be happy to set up an interview with (client name) to
discuss...

Thank you for your time,

(Insert name), (Title)
Email | Phone Number

Pitch for Multiple Clien

To:
Subject: PITCH: Client Connections OR (3-4 word summary of story idea)
From:

Hi (Journalist),

My name is (enter name), and | am the (title) at Empower Sports, a global PR and
communications agency. | enjoyed your recent article in (outlet name) covering (relevant
topic.) — (add specifics about what was liked.) Based on your previous work, | thought
you would be interested in connecting with a few of our clients.

Our agency represents a variety of clubs, coaches, executives and athletes, including
(insert relevant clubs or clients tailored towards the journalist.) (Introduce upcoming
media events, newsworthy stories or angles.)

If you're interested, | would be happy to set up interviews with (whoever) to discuss...
Thank you for your time,

(Insert name), (Title)
Email | Phone Number

Template utilized by the PR team for journalist & client outreach




%\IDUSTRY %SEARCH

Company Name Role Email LinkedIn
The Athletic Adam Crafton Sports Reporter acrafton@theathletic.com LinkedIn
ptenorio@theathletic.com

The Athletic Paul Tenorio Senior Writer LinkedIn

hbushne

The Athletic Henry Bushnell

The New York Times Emmanuel Morgan Sports and Culture Reporter emmanuel.morgan@nytimes.com LinkedIn
The New York Times Steven Kurutz Features Reporter steven.kurutz@nytimes.com LinkedIn
USA Today Seth Vertelney Managing Editor svertelney@gannett.com LinkedIn
USA Today Safid Deen Sports Writer sdeen@usatoday.com LinkedIn
Director of Content, Sports Media

USA Today Nicholas Schwartz  Group nschwartz@usatoday.com LinkedIn
USA Today Jim Reineking Digital Editor jreineking@usatoday.com LinkedIn
USA Today Nancy Armour Sports Columnist narmour@usatoday.com LinkedIn
USA Today Andrew Joseph Sports Writer amjoseph@usatoday.com LinkedIn
Los Angeles Times Kevin Baxter Sports Writer kevin.baxter@latimes.com LinkedIn
Los Angles Times Eduard Cauich Sports Reporter eduard.cauich@latimes.com LinkedIn
Los Angles Times Jad El Reda Sports Journalist Jad.EIReda@latimes.com

ESPN Ryan O'Hanlon Writer; Freelance Editor ryan.ohanlon@espn.com LinkedIn

Luis Miguel

ESPN Echegaray Host; Writer; Analyst luismiguel.echegaray@espn.com LinkedIn
ESPN Scott French Soccer Writer scott.french@espn.com LinkedIn
ESPN Cesar Hernandez Soccer Writer; Analyst LinkedIn
ESPN Jeff Carlisle Senior Writer jeffcarlisle@espn.com LinkedIn

Media list with 300+ journalists and influencers across 13 international markets



ROLE ABOUT SKILLS GAINED

Nationally accredited, Social Media
. - Management
multi-speciality
Social Media healthcare organization. Copywriting
Offers medical care,
Coordinator counseling services, and Data Analytics

wellness programming Design




%TER % LUES %M\/IPAIGN

Shared 16 posts and
52 stories throughout
month of Jan.
Increased views to
30.4K from Jan-
Feb, a164%
Increase from Dec.




Week/Dates (Winter 2026 Term) -Day of the Week |@UOCounselingServices
Monday Meme Monday
Tuesday Silent Disco

Week 1 Jan 5-9 Wednesday SAB Recruitment
Thursday Winter Blues Informational
Friday Feel Good Friday
Monday Meme Monday
Tuesday What is Group Therapy
Week 2 Jan 12-16 Wednesday Winter Blues Studying Strategies

Thursday MLK Closure
Friday Feel Good Friday

Maintain posting schedule
outlined in content calendar

Design posts that align with L
and focus on trending hea

J

L]
COUNSELING

SERVICES
| LETS mur’
L/  (757)

FALLING %
. PREVVENTION

INTO PLACE GOES BEYOND

| Here Whenever You
Need Us

Navigating change, adjustment,

and homesickness H OTL' N ES

Suicide Prevention
Awareness Month

HS branding
th topics



AL R

SKILLS GAINED
Account
_ Innovative, PRSSA- Project Management
Executive affiliated, public |
relations agency run by Media Outreach
| ! studentsfagthe Content Creation
niversity of Oregon
Account YOS

Event Planning

Supervisor




MDA COVERAGE

Recognizing language revitalization on
campus

On Feb. 20, taking place in the Eugene Art House, NILI is
participating in International Mother Language Day in order
to highlight the labor and importance of language
revitalization by screening films created by Princi Bass-Mason
and Torsten Kjellstrand.

, Arts and Culture Writer
February 18, 2026

Article in the Daily Emerald

Recogniz ng!lanJuage F
revitalization on campus

QOna Q1 Y3 ¢4 N

& ME) Liked by antslife_2025 and others
dailyemerald In honor of International Mother Language
Day on Feb. 20, the Northwest Indigenous Language
Institute is holding a fundraiser in support of the
revitalization of native languages.

Held in the Art House of Eugene, the fundraiser will show
two films centering on the hard work and process of
revitalizing languasres=esmmemm=siferent |ndigenous



@-\/
(LM

Films Screening
and Q&A Panel

Northwest Indigenous
Language Institute

Sold out local theater with over 80 seats
And Knowledge to Kla-Mo-Ya

Keep Us Language

Raised over $2,500 to support Indigenous
language revitalization and restoration efforts




ey

ROLE ABOUT SKILLS GAINED

Budapest-based
contemporary Campaign Development
womenswear brand.
Designs include bold
statement pieces and
classic wardrobe staples
made for everyday, but Strategic Evaluation
go against the mundane

Brand Positioning

Team Lead

Industry Research




Our PR strategy positions Daige as a
source of in%%)llraﬁon for Amencan
consumers ages 2545, encouralaing
themto discover and embrace the MUSE
in their everyday lives while highlighting
the importance of authenticity, human
creativity, and connectiontoreal cultural
moments in an Al-driven digital age.

Authentic messaging that highlights Daige's purpose and
differentiates it in the U.S. market.



ATRATIGES & ¢ JACTICS

FINDING OURMUSE_ JDAIGEINTHELIFE

—— Instagram Campaign:
* Acquirefive U.S. ) = DalgglntheLlfe J
Muses e Centers around
* Higherside of amicro versahlrtygglealge
influencer, lower side products
of amid-tier ©er®=60 . Onepsl¢|=:.-é:':t1=,-t|1:;.1 i
I'Yldk-'l Bao?(ges from i the video, highlighting
Kia Marie, versatil _
e Mid-tierranges from NYC - tlf)sgs_#D GEnmelr{g
- encer ring awareness
50k/100k-500k L the brand and social
media

Initiatives to expand online visibility and drive revenue



I'ULURL

s

GRADUATION
Spring 2026

B.A.'s iIn PR and Political Science

WHERE DO T WANT TO BE?
Boston, Chicago, NYC

In-house

INDUSIRY INTERESTS

Fashion
Sustainability

Healthcare



www.linkedin.com/in/sydneymccrone

CO I’ I " I | . sydneymccronel@gmail.com

971-272-3864

sydneymccrone.com
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